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YOU WANT TO SEGMENT YOUR SAMPLE ON TWO TYPES OF DATA:

· Attitudes and behavior
· Needs and background
How do you do it?

· If you put them both into the same segmentation, one type can control the segmentation, masking the other
· If you run two separate segmentations, each one is built in isolation, taking no account of the other
NOW, THERE’S A BETTER WAY:

BiSEGsm, from

Renaissance Research & Consulting
BiSEGsm, our new two-way segmentation system, allows you to segment a sample simultaneously on two types of data, taking both into account while keeping each distinct at the same time.

· Allow analyst control of the size of each segment domain independently

· Optimizes the segmentation across both data domains

· Produces a crosstab typology placing each respondent with respect to both domains simultaneously

· Outputs detailed diagnostic information about each domain in a format similar to our classic RENCLUSsm product

The result: segmentations that are clearer, more detailed...and more actionable!
To hear more about BiSEGsm, or to plan an analysis, contact Paul Gurwitz:

· By phone at 212-319-1833

· By email at pgurwitz@renaiss.com

666 Fifth Avenue, 37th Fl
New York, NY 10103
(212) 319-1833

279 Harry Wells Road
Saugerties NY 12477
(845) 246-1833
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